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INTRODUCTION

The 1942 TRADE-IN MANUAL was published at the end of
one i prid;the 1946 TRADETN MANUAL appeas s

R Roistoia reipmat BB, o cocion e
threw the industry into a powerful whirlpool of activity
of ousehold refrgerator development were terminated. War
work took many new workers nto the labor ma prot
lems at home and abroad complicated Nlrllcmlw e
market hunger for more refrger ace.

B o ity oo o i i

Trade-in trans-

E

As housshold refeigerator progress was arrestéd, the implica-

atil
made, no one would give Up the old ones;the longer the
| ey g

appreciation marketwise of the old refrigerators and the greater
the depreciation technically.

tradeins play an important role, partcularly as a service link
n previous and futore production. Even when the supply.

the refeigerator market

Every step in Household refrigerator development, therefor,
must take into consideration the importance of trade-ins. History

of used cars for many years, but fnally came o accept them as a
Decessacy and vital part of the industry itsell
The same

rue of household refrigerators. Used boxes will




INTRODUCTION

1d; there is a growing world market for many Kinds of

ccntoe; e mos Hmporant factor in handlin tradeos s o

CREDI

compiling the 1946 edition of the TRADE-IN MANUAL and

come. The TRADE-IN MANUAL is dedicated to this purpose; to

specification data and evaluating practically every refrigerator
manufactred since 1928,

While government conteos exis, counterbalancing  seller’s
market, it is still necessary t0 ta
entials between models as recogaized by expert refrigerator

working order with no parts missing and in which there are no

factory rebuilt units®.
Although every effort has been, made to check the accuracy of
all the data given here,in some cases, unavoidable errors or omis-
will call any such errata to our atten-

make t-the only complete, authoritative unbiased reference for
the household refrgerator industry.
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era Eiecnie Scoply Corporston

. Commercial Engincer, Relriforator Divi-
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Nash Kelvinator Corporati
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ELECTRIC

Manutactured by

GENERAL ELECTRIC

COMPANY

1285 5
Bridgepert 2. Conn.

Avonse

‘GENERAL ELECTRIC (Continued)
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GIBSON REFRIGERATOR
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HOTPOINT KELVINATOR. (Contund)
Year 5

LEONARD

Manactured by
HLKEL

1946

KELVINATOR ‘
\ Memtocued by :
N e NASHRELVINATOR |
7.0 %3 CORPORATION
> : 14250 Plymouth
GRS
1 82.....30 " BE Detrok Michigan
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12520 oz
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MAYFLOWER

Monutactured by
REFRIGERATION

MONTGOMERY-
WARD
Manutactured for

MONTGOMERY WARD
Ghicago 7, Iinole
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NORGE

Manutacturod by
NORGE DIVISION,

PANELECTRIC
Manutactured by
ic
CORPORATION
South Norwalk, Con
Year Poge
1046 10
PHILCO
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PHILCO FREEZERS

2 o
AV e
AVIBO-16 .

1946

SEACO

Manutactured for

SERVEL
(formerly ELECTROLUX)
Manutoctured by
SERVEL INC.
Evansrile 20, ndiona

SPARTON

SPARKS WITHINGTON
OMPAN
Jackson, Michigon
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SPARTON STEWART-WARNER

MODELS MADE AFTER 1539
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STEWART-WARNER

TYLER UNIVERSAL COOLER (Continued)
Monutactured by 1930 w1
TYLER FIXTURE 13840 0
CORPORATION
‘Nilos, Michigan WESTINGHOUSE
Year poge
1946 w0

UNIVERSAL
COOLER

SAL COOLER
N OF
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MERCHANDISING
HOUSEHOLD REFRIGERATORS ~1946
s the Manun goes o pross. April 1940, it sooms that the
supply of new refrigerators will mvm«l for o
balance of the year. The most
demand indicate that at least two yeas of fl ,,-M...m,.. wﬂl
e reuird bnore the supply b
1d. Morcover, when the .x,.‘ o
ine  facit affect 0 s likely
o severa aditional yearh the supoly of new (rigemiocs
e hor o the quantite ey o mect the GrNing
reairements of out domestic market
In view oftis cotining congcouied with tho kel
€ res: now in effect,

940, the ratio of

modes had cimped t0.35%. u.: "

of all sales involved trade- fo

touether it o Insiae delays untll new prodocion hitsfll
rket, wherei

For th oreoing reasons, it s avidet hat
incesingly impartan an e production xpands hna o thoee

e comseration-of al the Tacors afictng tradedn. polcy
nd racie is sl n devloping o satiacory and prof
able busines
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FACTORS AFFECTING TRADE-IN
POLICY AND PRACTICE

1-Appraisal
prm:-r

2 Allowance 3-Adjustment

ke proper trade-n pprsisal  deser must it b
ave c., identity accurately any of the thousands of

odels made 1934
‘owner, making

service man or salesman to inspect the

for purposes of identification.

Agprasal o the fadein vaue of any model i 8

MANUAL husboen made smple

it
box simply

would be poor m-mm.-u ol the a5
s tace R o, e, (hER ARG hating S
involved in buying o seling o et r.m.,..wr and adarional
to-be considered if reconditioning is dons

ik

'STANDARD MANUAL trade-in values represent the actual
oo vl to the donle,of the urd rfigrator as it v

e it in operating condiion and o parts

is the figure which may be quoted to

R e

‘markup of not less than 20% in reselling such *
reconditioning outle.
Adjustment
While the deales may Saely use the STANDARD vala:
ions, there are special factors to consider which tend to modify
trade-in allowances in certain cases

is” boxes to a

) For the dealer who. ized t0 recondition
B o wadio e  rstn vt

) Proftonthesate o s new dlue el of cmpar
high price may incline the dealer 1o make a somewhat h
allowance.

O A comparatvely e modalfn excellen order which
needs very lttle reconditioning expense to qualify it for sale as
ondi Fantedh seny sometimes Jutily
than the MANUAL fure O

clves more expens

 rodedAllowance i warranted:

akes and. mum, e more popuac han thers
loe may find it prof

reconditioning and (hm’e»y invol
salable. In such

The dealer. dovelop b with trade-
B o s mat s coseiEtag o e
Various methods of resale:

L “Avis” to a econdionind outel
3 )Zecondmaned with 90 day guaranty” to a

For of the meaning " and “recon-
Rleee: i o ey e Imy an ased paei, please rofe |




il sandards s st frth in OPA Maimum Pri
simum Price Rogulation
135 i quted il n the Reconont
\L, which follows this section. $ ol

1. “Asis” to a reconditoning et

ester who does not wish to sll wsed cquipment
of any kind to his customers, it is suggested that o

scon

refrigerators to consumers is ot recom-
wve often created dissatisfied
i faulty func-

mry service ,wrlru!umbh Arnmo( ¢ i
Sy B T R Ry T

S
i e o, R = e
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1o the MANUAL and the OPA Prce Tube hlps {0 counerct
the possibility of su
! it o S
What will it jon? Whether the dealer elects
dulhere:omluanm‘mmm\l,wrcn tracts with a service opera-

tor to do the
must be added trade-n. If the total
coststill shows an at iling, as given

wise, the trade-in should be sold
e e, motorscontols, trayh e 80d for o iy
bring.
T ofteing recondiioned figrans (o rele, the wie
a large market. To

it

deaterfaces the low income group.
e et ave orice sppeal ToMlBsers it g
Tocomes, the prices of reconditioned reffigerators compare favor-
o tos lookig o  scond Ye'fn'l:!’l
tor for basement, party  cottage, or
O ntianea o provides  perfect solution.
Many poople e theygea bttt By wherthey purcose
recondit eamn. or instead of a new one. Som
e B tecondioned bo 1o &

Real estate_compari partment house own
o ane relFgtalot parueny for el
artmonts. Then t0o, they like to match boxes where fillins
are needed.

Many business offces are cutomers o sl sz refrigera-
tors for accommodating cold drinks and lun ‘
Drug stores, doctors’ offices, hospitals i e
often s sesios fo€ bolpgcal s Homias can
se only. boxes where Freon gas (or any of its derivatives) i
employed as the refrigerant.
Beauty parlors and barber shops use refcigerators for cold
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towels, ice packs, and certain types of toiletries.
the outlets mentioned above use one or two-door
5 sizes, restaurants, cafeterias, taverns
etc, are prospects for the larger size

ood o
ly manufacturers also us

{ors i adiion 1t wiliary refri
ingredie il regular sauipment, for storiog conai

el very often s adion

Bever
e oes foc il I refrigerators in

on hand.

e o s SR 1. ..
e et denler o found i rental. S

“The alrt desler that aggrssy

s menioned ahove Wil semh e "2'“,‘.’;2‘1’! s
more e ': the efort involved. In thisconneetion
i iant o ot Ut the s e e of e
torsthe igher the percentae of cah biness 0

PROMOTE AND SELL RECONDITI
on
REFRIGERATORS 45 YoU WOULD NEW ONES

Use advertising to stimulate the sale of used boxes. Display

o arscively I you sore and
e Ve B ot wisiows Tho
prce dppatof - e slngeeorwil i g e o

e many of ‘hom i herish becune Iterene
Experince has proven tat sy bupers s come. s o
2 roiionts b ar st 8 s i ona Bt et
e or 8 econitione gt s S o ke »
nd aished cusomer ol of S prospecs by s s o o

satislctory use box an, ot the some imer
the sale of another refigerator when a replacement s equiron

only does the sale of reconditioned roftigerators offer
thedea mnwnmmm\..mm e a1t s el
e erenting o wil and bulding confdence among csto-

e i
who cxcondilons i trdedns coetly and
i least 90

ecessary.

e up-to.that guaantee,

EEARAC e 0 el

cutting the price job, d
e g sunes that o Glays (ing to buy sueh
boxes.

USED REFRIGERATOR FROMOTIONS
LEAD TO NEW REFRIGERATOR SALES
Properly handled, your r«nmdlllu\ed < strigoratons are 4
Valuable aid in increasing your sales ing
sarnieed, reconditoned m:..‘m.m B -umn R
pects. Remen the cistomer to whom you el o
B dhione o wil oventualy become lmytr of a new

refrigerator, Once a mechanical refri - il the
e b e ol ot .mpmmm,
i arouse. Th housewie developes an nteres n th features
and conveniences of the new models. at the
e sty decides e wan them. e

e knows hough put delings, and i whom she s conndcace,

s most likely to get

RECONDITION YOUR TRADEINS THOROUGHLY
‘We cannot overemphasize the importance of careful, thor-




 thi busines,his custom
must be e e e R
usiness builders, so dissatisfied customers ETatie
b can do incalulable

o T desrwho doany volume i ecodiioned
s, of course, the boses he sels. p.»w.g..g.fn’.“,
ind further

ad 1 goon operting onder,
i the uarantee wil onsum al the ron

ot the most mporant factrs i the sale o recons

sale 3 up to ou. Only thorough
et vou Sl .J,“;‘“"“"‘““’“‘ g ow

effciently

Slowance 1  fandnmenta fator m veg. e

RECONDITIONING STANDARDS
(OPA)

 Document #45218
o 1380 HOUSEHQLD AN SERVICE INDUSTRY

=Dy MAXIMUM FRICE REGULATIONS 139
Household Mechanical Refrigerators
i v 1045

Sec. jor Salos of Used Household
oo o Al Pogsons
(o) EEEONEREED REFRIGERATORS

s e in th table below  religrer reconditioned if
¢ e e oo sacaard

1) The 'em.m--n. is capable of continuously maintain-

ing, with normal cycling. an average intesor cabinet temperature

I8 e food storage space not exceeding S0° F., under no-load
laced in & room in which the temperature

(2) Al cooling units, compr ensers, motors and
conto, wheresch pars e o xposed to the accumulation of
dust fwate and machine compartments,
are lhornulhly cloand:n 2 function properly. Belts on open-type

i trays and splits
s e lre angugh (0 xch all drip from
i of two corcosion-resistant ice

) A delmﬂm

‘rovided
finished with either synthetic cnamel
ed and free from

ich

(4) Cabinet exteriors,

or lacquer have all metal comp!

ips, tain,seaches bsers tnd ot

defects have i s, \m, nd sither s
e el exerion reproy h
order to obt

methods is necessary i s e similar 10 the
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inished with porce-

oo . Catint exterirs nd iteios
oved from any chips and

Jain are thoroughly cleans e, rut
patched with a suitable porcel

n coment
sist nmmxmmxs
An “asis” rfvigerat
or 2 o which doss ot
‘standards. cl a recon dmun refrigerat e
i o« o ehgerto bt i i e

amended by Am. ] effective 8-6.45.] & [P il

(©) GUARANTIES

Ao whic s sl s reconditione st
written 'unmnly for at least 90 days  the

, oot from the
e o provides hat any part which roves
detective within the guaranty pered wil by e\ Ve

ther services.

HINTS ON RECONDITIONING

y efigerator, regediens of make, model o condition
n be reconditioned. Bat i the deale is 10 el o
Sheceis o imit to what he can afond 9
Obvicust, hesfore he et i (8o it tra
oine the e IR ot
Sart by checking the oparation losking fo lsks, knocks,
acis, molsture el Gebon
smarnioe i ety e ARRE
e

the box in

he repaesand renshing necssary (o put

cesale at a competitive price at or below ceilin
Generalyspeking where the recondtioing <ot of I door
¥ $20.00,it is sell it “as-is” or scrap it

sab
Where » maltire @tice it s umaly
econdition. In the case of hermetically sealed
s onte i s reeser RN . reccu
If the dealer employs a reliable reconditioning house, they
il advise him when it does not pay to recondition. It is recom-
mended that the dealer use such a company to hande al recondi-
oo e £ e S R
work effici

the am,, who does his own reconditioning, the follow-
R e
Gl the Fianeird Shio o

Make certain they are not “stuck-up". Replace the o in the.

comoresc. Replaceall bt o oprfy7e utits Cick cylnders
and askets and gasket heads. Put a strainer
o the el aleoiot8 i 1
Purge the Unit

Remove all oil and gas. Clean internally. Check carefully.

237
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filers”onthe market but ¢ it to mach clors chosely
for leaks. Recharge with gas and oil. . Coo should bn xercived i resprtying of
Check Coils housing be re-
Flooded coils should get a new needle seat, Permanent seats

should be regeound and fefaced. 1 headee 1 of soered tpe
Telace i « conition.
21 hardware that 1 not i perfct
Overtaul Motor Thoroughiy Rechrome alllarionsre LSRR . Yot do{mok mae
Check brushes, rmature,end plates, e replcing
detective o worn path Clea heroughly

mmend th
Should be acid-cleaned. We do not recor o
Run on Test for 24 Hours . i involves the use of mitric acid
Check freczing time. Check thermostatic on-off control, re- & m
setting or replacing if necessary. h galvanizing may be
Refinish the box as it affects
Remove all enamel or brush paint, There are several
cient, inexpensive liquid paint.removers on the market. B available in rolls and cas
paint off by torch is not e since it is diffcult, expen:

...n.:»..a i nrdumly -ek nlplu Wh

e special patested
ieeded, these. T

sive and inconvenient. Boxes that have boen resprayed can casily
be scraped down to the original coat

ey o epiat, ing syhetic eame o oo, Sy
thetic enamel will re more lustrous fini
discolor susty. HoweWlil ur-peoot arin
where synthetic enamel is
“set” and d

wher
wash down, sand and respray the box,
ithout removing the oriinal foh.

J ncauee s v, dying room s ot mecesary o
acquer “sets” in 15 minutes or s0, Be sure that all the o fnish
has been rem:

enamel

putty, and smooth carefully. M lacquer or enamel & match the
color and shade of the box and touch up. There are several "porce.
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EVELOPMENT 0]
lonsmm RmGlRlNl FIELD

1o understandthe potntalites of the household reigera-
market, one must review the progress of the

past decade at
e i theadvot ol the v u«ere R
ousehold refigerator production Part of this devel

ment was due to the aggressive i o
Part of it was due to the education of the public to the benelits of
elrigeration; part of it was due toth gradua extension of ity
es in all parts of the country.

£ e} il hous e in 145 were doule tone
used in'1930. As of December 31, 1945, more than 2656 of s
farms in this mwy were stil it within reach of electric power
connections, however, and it is estimated that there are a milion
and o il T t Bl lnesto wihin the Rt jnr oo

The question of household refrigerator sales
is mostly a question of satistying

ered s Jas been intensied by
e adcltona i 4pse n predcon st

Aocoeting o BB, atpacois e refeigerator
saessincs 1934 are on fallows:

NuMBERSOLD  RETAIL VALUE
1034 220,676,000
1935 648,000
1936 327,334,000
1937 395010000
1938 215,688,000
1939 321,100000
1940 200,000
1041 512500000
1942

1045 263,860 -

ettnr
0 ity e immdit ol
i ' Detir

v i ogress is Ilnk-l with,

it

service and. uw mentom of the home con

ogardiess of .mm... in utlity service

g, homeves aimost '.wnmm v of setricty

hay e fcires

e e M g
o xull nseviced groun

ing u well s

new refr
o thn those ey i

¢
ot R s el e to

the need is mere e the
meet that n

many lessons-many bite, ome welcome.
B i urgency echnicl sl

fany of the new ma
e wite ko one piece wih Inne shels mad from « ingle
lled .

plastic or enamel pai =
There is more than meets the eye in household refrigera

“Eletial Meschandbing, Jamaar, 194,

1



chanes The us of fber glss,plsti pecially eeted paper
frigerator insulation has re.
ed in cutting down vapor lurmnmn. hich comes of to0sharp
tween inside and outside temperature

New insulting materials seled mmm.m toors a

= the cablecs il a uter sl e of th utment
inportance o rieg M evlopment IR e o 4 7.
ige day in an average household, the rofrigerator is opened ap-
prosimtely 50 tines Bach tme the

psulltion factor counts in
the refrigerator performanc

controlled. humi

Vil trend s oway fron 0 ime de-
feoeing mettods. [Iffbred dain arangements  peoviing for
e evporegIERIIo e moRE e e cioe to
limination of dalrouly

a0, s

g to the kind of feliger
moist cold for general storage, a greater moisture ot

ity for trutalllSecerabise arcl G

fresing. Whether a eeser compartment

o attention is being

impor
are preferred in mlny B
possible at a glancy

be rump-ﬂmenl s been edesgned in many of
els. be,

7 unlooding; others have ftied covers
coursge Quick level stackios,

shor of many refe
st caliigalEsia alon 1Tt e sl yeiies

insulated it s

g 0 e ciled: However, unessti in
usually too warm for vegetable storage.

household refrigerators are larger on the average than

of space for

ky adjus ed
|

half-shelves allow for
wives don't e to wrestle wih i e cans an turkeysthe
ay they used to do in the mmm LB
oubtedly furt or Broges il bo made.

her
it ot ol he hargen
= iodels is (he murkcd

However, the most

won't be sat Gl they can repla
v inaasaly more. atlnctiv@Recer, Toce sconomical
el coming it the markak

Destined for new addressos in the coming year are many
e, Carelcomsiceration o the vnlneamln vis appraial
i cach transaction will create sound business practice, substan-
o toonuioa . oo ev ycm
deating in used as well as new reffigerators.
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have been, and still are, many unanswered questions
e freezers in the refrigeration industry. A survey of the
Intest developments shows several interesting trends. The most
Popular kinds or sizes of freezers have ot yet

adapted to the
rements of exiting Americn housholds and co
rdinated with the frozen

To bovesst AR on aeniiiten pertinent facts
are already obvious. Home free:
tern of household

are following this same general pattern. The ening, of
urse, has been ideal for such food s ice cream, since it redces
the air spill loss. But in elose Kitchen or pantry quarters, where

to rest the lid is often an awkward question for the housewife
and the question of frequent bending over to fish out packages

addit home freezers manufactured must neces-
e et menxmn to the service and serviceal
ctcal purpost

ree-day limit. No housewife is going to be
charitable about ruining a ull ireserof food the vlue of which
y be equal to half the cost of the freeser itslr

e chief danger in home freezing is overloading
‘pounds of food can be stored i on

. Neverthe-
cubic foot

ors and frcezers undoubted! an in-

pace problem involved in hous-

of home freezers wil be accel-

Immediately, there must be a formulation of standards for
the frozen food industry so that customers will not be disap-
pointed in uneven quality of deliveries. This implies an improve-
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ment of plant equipment and extensive bacteriological research.
Packaging design an aress
measurably

ind materials for frozen foods must pr
also to facilitate home freezer sales.

For the home freezec industry, the job has just begun.

BLUEPRINT FOR 1947

As you will see in reading this MANUAL, there have been
many changes in the eighteen years of household refrigerator
manufacture covered. Some manufacturers have continued ex.

manufacturers have been slow to resume operati

Since the e is “to the swift” as well as “o the strong’, a

gt market advantage naturally accrues to those
who “deliver t first. To hold that lead, however, the
quality and service of each refrigerator must be proven o the
public and survive the existing competition as well as ing

etition from new and. reactivated household refrigerator
‘manufacturers.
In addition to the 1946 models shown in this MANUAL, it

new household refrigerators to the market or be i the blueprint
stage for 1947 production before the end of 1946.

Feoag

i kg B
NATIONAL COOPERATIVES, INC.

"Pressip STEEL CAR Co, INC. 5
'RANNEY REFRIGERATOR COMPANY.

UNIVERSAL COOLER DIVISION OF INTERNATIONAL
DeTROLA Cor

‘WARD REFRIGERATOR & MG, Co.

9. WITTIE MFG. & SaLES Co.

27



BLUEPRINT FOR 1947

Despite the tremendous progress made during the past two
decades in the promotion of household refrigeration by American

home, the market is far from saturated. There are mil-
ioms of families waiting for new refrigerators; there are an equal

of customers for American brands of household refrigerators. We
hope this MANUAL will help negctiate and facilitate as many of
these transactions as possible.
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